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Abstract 
Entrepreneurial well-being has been associated with different emotional strategies but, the exact impact of cognitive 
reappraisal and expressive suppression together with gender difference on entrepreneurial well-being has not been 
adequately studied among Nigerian small-scale enterprises. Therefore, in this study, we investigated the role of 
emotional strategies and gender on entrepreneurial well-being among small and medium scale business owners in 
Ibadan, Oyo State, Nigeria. An ex-post facto research design was adopted to collect data from three hundred and ten 
(310) small and medium scale business owners at Bodija market area of Ibadan, Oyo State. The questionnaire 
comprised demographic variables and two standardized psychological scales used to assess relevant information from 
the respondents: emotional strategies scale and entrepreneurial well-being scale. Multiple regression and t-test for 
independent samples were used to test the three hypotheses formulated in the study. Findings reveal that cognitive 
reappraisal and expressive suppression jointly predicted entrepreneurial well-being among small and medium business 
owners (R = .458 and a multiple R2 of .210). Further analysis showed that only cognitive reappraisal independently 
predicted entrepreneurial well-being (β = .405, p<.05). Again, t-test analysis revealed a statistically significant mean 
difference in entrepreneurial well-being (t(308) = 5.060, p < .05) between high and low emotional strategy. The 
findings further revealed no gender difference in entrepreneurial well-being of small and medium scale business 
owners. Therefore, this study concludes that entrepreneurial well-being is largely dependent on the individual level of 
cognitive reappraisal, while gender difference does not constitute any barrier for both existing and potential 
entrepreneurs. Based on the findings, it was recommended that entrepreneurs, existing as well as intending, should 
endeavour to embark on periodical psychologically structured training with focus on emotional 
management/regulation.  
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The ability of an individual to effectively regulate 
emotions is an important skill to achieve and 
successfully maintain reliable psychological 
well-being. On several occasions, people are 
conscious of displaying their real emotions 
during day to day social encounters (Bebko, 
Franconeri, Ochsner, Chiao, 2011). The 
importance of emotional response to adaptive 
behaviours and successful coping strategies with 
different situational challenges cannot be 
overemphasized. Generally, there are social 
conditions when the exhibition of certain 
emotions may lead to dysfunctional behaviours. 
In such a situation, an individual's ability to 
carefully manage those emotions becomes an 
important measure of desirable human 
functioning, specifically on a psychosocial basis. 
Several researchers defined emotion as a 
biologically coordinated psychological response 
to internal and external stimuli that different 
individuals consider relevant to their; 
expectations, wants, needs, desires, goals, or 
aspirations (Scherer, Schorr & Johnstone, 2001; 
Cosmides & Tooby, 2000). The flexibility of 
these psychological responses makes it easier to 
regulate any undesirable emotion to meet the 
demand of such a current situation (Gross, 
1998a). 
 
Gross (1998a) has further defined emotion 
regulation as a mechanism through which 
individuals monitor their emotions, such as 
deciding when to allow or disallow the 
expression of a particular emotion or the need to 
change an existing emotion the demands of 
current situations. Fortunately, scholars have 
proposed different emotion regulation strategies. 
The process model of emotion regulation 
strategies proposed by Gross is one of the most 
common models that can be used to modify 
specific aspects of different emotional responses 
(Gross, 1998b). Nonetheless, researchers have 
recently focused more on cognitive reappraisal 
and expressive suppression as efficient strategies 
for regulating individuals' emotional responses 
under specific social encounters (Gross & John, 
2003). Cognitive reappraisal specifically 
demands altering an individual's ways of thinking 
as part of attempts to change one's emotional 
reactions to suit situational demands. The 
expressive suppression strategy, on the other 
hand, involves inhibiting an ongoing emotion-
expressive behaviour. These two related 
strategies can be used independently or jointly by 
different individuals depending on the situations. 
This is possible because cognitive reappraisal is 
an antecedent-focused strategy, while expressive 
suppression strategy is a response-focused 
strategy (Aldao, Sheppes & Gross, 2015; Ehring, 
Tuschen-Caffier, Schnulle, Fischer & Gross, 
2010).  
 
In the last two decades in Nigeria, the 
unmanageable increase in the country's 
population and the inability of the successive 
governments to provide adequate employment 
opportunities for the teeming population of 
unemployed youths has drawn the attention of the 
public and researchers alike to the importance of 
entrepreneurship. This situation has directly 
facilitated the growth of small and medium scale 
businesses in the country. The informal sector, 
which comprises small and medium scale 
business owners in Nigeria, has grown to a stage 
where it contributes over 65% of Gross National 
Product (GNP) (Nigerian Vanguard newspaper, 
2011). The Nigerian government also affirmed 
that entrepreneurship independently accounts for 
about 90% of all new jobs in the country 
(Nigerian Vanguard newspaper, 2011). However, 
in the last ten years, no meaningful improvement 
has been recorded in government efforts to 
provide significant job opportunities for the 
unemployed teeming youth population.   
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Researchers have suggested that entrepreneurship 
usually supports positive change in most 
developing society by encouraging commercial 
creativities capable of contributing to social well-
being (Shir, Nikolaev & Wincent, 2019). 
Moreover, entrepreneurship is believed to be 
central to a nation's economic growth and 
development (Seth, 2015). This suggests that an 
increased number of successful new businesses 
will positively bear job opportunities, effective 
financial flow, and enhance positive measures of 
people's living standards and quality of life.  
 
Statement of Problem 
Small and medium scale businesses are 
considered powerful tools to reduce poverty 
challenges, improve the economy, and enhance 
living standards with improved quality of life in 
developing nations. Afolabi (2015) opined that 
the positive contribution of entrepreneurship can 
significantly facilitate economic development 
and job creation in Nigeria through; micro, small 
and medium enterprises. It is, therefore, obvious 
that improvement in the entrepreneurial well-
being of small-scale business owners is required 
to sustain the current credible roles of 
entrepreneurs in the Nigerian economy. 
Additionally, entrepreneurship has gained the 
attention of social researchers due to its important 
roles in creating jobs for the teeming unemployed 
population and subsequently fostering the 
economic development of a country. UNCTAD 
(2004) asserted that entrepreneurship serves as a 
major source of innovation and wealth creation 
and equally capable of improving economic 
productivity and competitiveness.  
 
Consequently, entrepreneurship gradually 
becomes an important approach for achieving 
sustainable economic growth and development in 
every developing country. It has, however, 
become a top priority for researchers to identify 
every important factor that can further foster the 
development and performances of small and 
medium scale enterprises for sustainable national 
economic development. Based on the empirical 
support and understanding of the critical roles 
that entrepreneurs are playing towards the growth 
and development of Nigeria economy and its 
positive impact on individual's basic 
psychological needs. Therefore, it is imperative 
and relevant to direct research attention to some 
salient psychosocial factors that can further 
enhance the performances of small and medium 
business owners in Nigeria. In line with this point 
of view, this study investigated the influence of 
emotional strategies and gender differences on 
the entrepreneurial well-being of small and 
medium scale business owners in Ibadan, 
Nigeria, to enhance their entrepreneurial 
performances and improve the overall economic 
productivity of the nation. 
 
Entrepreneurship 
The concept of entrepreneurship is a series of 
business motives, which involves identification 
and exploration of business opportunities that 
may bring about the production of goods for 
targeted customers and provision of services for 
specified clients, with the overall goal of making 
a profit and living a happy and fulfilled life 
(Fodor & Pintea, 2017). Psychologically, the 
practice of entrepreneurial activities can facilitate 
the achievement of an individual's basic needs 
that are clearly capable of influencing people's 
well-being (Shepherd & Patzelt, 2017b; Williams 
& Shepherd, 2016). In the same vein, Baron 
(2007) classified entrepreneurial activities into 
three major phases which are; the pre-launch or 
opportunity identification phase, the launch or 
execution phase and the post-launch phase. Based 
on these classifications, each of the phases has 
unique characteristics. The first phase involves 
identifying a feasible business opportunity. In 
contrast, the second phase is a stage at which all 
necessary resources are put together for starting a 
new business, and the last phase centres on the 
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successful management of the new venture in a 
profitable manner. 
 
Several previous studies revealed that 
entrepreneurs usually invest substantial personal 
and financial resources, time, and effort to 
nurture and propagate their business ideas. By 
implication, this means that every up and down 
recorded in the business is capable of causing an 
intense emotional reaction (Schindehutte, Morris 
& Allen, 2006). Generally, entrepreneurial tasks 
are cumbersome, always associated with several 
uncertainties, and constantly changing operating 
conditions, potentially discouraging the 
persistent utilization of previously known 
strategies. Dijkhuizen, Gorgievski, Van 
Veldhoven & Schalk (2016) stated that 
undertaking a business enterprise demands 
individual ability to cope with many uncertainties 
about the future of the business and the ability to 
take personal responsibility or make decisive 
business decisions and to take some calculated 
financial risks consciously. Based on this, it has 
become obvious that successful entrepreneurial 
activities require strong commitment and 
consistent emotional stability and entrepreneurial 
person-fit skills. All the challenges that 
entrepreneurs face in coping with different 
aspects of entrepreneurial activities are regarded 
as potential stressors, which can undermine their 
psychological functioning and have adverse 
effects on their entrepreneurial well-being. 
Therefore, a search for improving emotional 
strategy remains relevant.   
 
Entrepreneurial Well-being 
According to Deci & Ryan (2000), well-being is 
a productive mental state and social and 
psychological balance. Shir, Nikolaev, & 
Wincent (2019) also viewed well-being in terms 
of positive mood and lack of negative emotional 
feelings. Any individual who is psychological 
well is not only unaffected with 
psychopathological disturbances but also capable 
of coordinating and harmonizing both physical 
and psychological resources to embark on 
meaningful exercise, with specific attention on 
activities for which the individual has a sense of 
maximum control and ownership (Ryan & Deci, 
2017).  
 
Again, in defining entrepreneurial well-being, 
some scholars emphasized the importance of 
individual expression of satisfaction, presence of 
positive mood, occasional feeling of negative 
mood, as well as individual's psychological 
functioning concerning starting, nurturing and 
managing business enterprises (Shir, Nikolaev, & 
Wincent, 2019). Studies by (Shir, 2015; Stephan, 
2018) also revealed that entrepreneurship could 
enhance personal development and facilitate 
individual emotional improvement. Similarly, 
researchers observed the impressive level of 
freedom and self-control enjoyed by 
entrepreneurs, which has been identified as a 
strong motivation to pick more meanings from 
their works, explore their God-given talents, 
utilize their skills and participate in productive 
engagements through self-coordinated activities 
(Shir et al. 2018; Wood, Bylund, & Bradley, 
2016). This dynamic can turn into a social 
catalyst for positive change in any 
underdeveloped society, facilitating individual 
well-being and overall social development.  
 
The body of previous studies had established a 
relationship between emotional strategies and 
entrepreneurial well-being among different 
groups of individuals. However, in literature, 
emotional strategies and entrepreneurial well-
being are closely related to emotional intelligence 
and entrepreneurial success. For example, 
according to Ghosh & Rajarm (2016), one of the 
individuals' abilities to impact entrepreneurial 
success is emotional intelligence. In the same 
vein, the result of the study conducted by Okoye, 
Audu & Karatu (2017) investigated the impact of 
emotional intelligence and social support on 
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entrepreneurial success among small and medium 
scale business owners in Onitsha revealed that 
emotional intelligence and social support jointly 
predicted entrepreneurial success. These 
researchers further explained that, in today's 
business world, successful entrepreneurship is 
about how well entrepreneurs manage themselves 




Emotional strategies had also been frequently 
interchanged with emotional intelligence in many 
previous studies. Specifically, Salovey et al. 
(2002) explained that emotional intelligence 
could be described in terms of self-awareness and 
awareness of others, interacting with people, 
adjusting to immediate environments, and being 
more productive in coping with situational 
demands. According to Shir, Nikolaev & 
Wincent (2019), emotion management is an 
individual's ability to control an emotional state 
through different reliable strategies (including 
but not limited to; expressive suppression and 
cognitive reappraisal).  
  
Cognitive reappraisal has a direct link with better 
social interaction and long-term improvement in 
individual well-being. Meanwhile, expressive 
suppression strategy is concerned with weak 
positive emotional feelings and usually shrouded 
with several negative moods. In a similar view, 
Haga, Kraft, & Corby (2009) reported that 
cognitive reappraisal strongly predicts well-
being, while suppressive strategy does not 
determine well-being. In his assessment of 
reappraisal strategies, Cutuli (2014) reported that 
the strategy significantly predicts life satisfaction, 
self-esteem, positive self-acceptance and 
improved social interaction. Contrarily, a 
suppressive strategy was reported to predict poor 
life satisfaction and weak self-esteem, less 
optimism and greater depressive symptoms. In 
another finding by McRae, Ciesielski, & Gross 
(2012), it was reported that the individual goals 
significantly determine the effectiveness of 
emotion regulation (e.g., reappraisal). The 
practice of cognitive reappraisal strategy has 
consistently produced less depressive 
experiences, even when handling high-stress 
levels. Troy, Wilhelm, Shallcross & Mauss 
(2010) suggested that cognitive reappraisal 
strategy is more like a mid-way mediator between 
stress and depressive symptoms in furtherance of 
the above positions.   
 
Research Hypotheses 
The listed research hypotheses were tested in this 
study. 
1. Cognitive reappraisal and expressive 
suppression will significantly jointly and 
independently predict the entrepreneurial well-
being of small and medium business owners.  
2. The high emotional strategy will 
significantly predict entrepreneurial well-being 
than the low emotional strategy among small and 
medium business owners. 
3. There will be a significant difference in the 
entrepreneurial well-being of male and female 





The ex-post-facto descriptive survey research 
was adopted for this study. Thus, the independent 
variables are emotional strategies (the first 
emotional strategy we considered is cognitive 
reappraisal and the second emotional strategy we 
considered is expressive suppression). In 




A total of 400 questionnaires was administered to 
participants who were small and medium scale 
business owners (entrepreneurs) at the Bodija 
market area in Ibadan, Oyo State. During 
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collation, a total of 310 were found usable and 
subjected to further analysis. This gave a 77.5% 
response rate. The participants were purposely 
selected for the study. There were (125, 40.3%) 
males and (185, 59.7%) females aged between 18 
years and 55 years. The type of businesses 
includes; wholesalers 70(22.6%), retailers 
206(66.5%) and manufacturers 34(11.0%). Of the 
total respondents, 7(2.3%) never attended school, 
42(13.5%) had primary school certificate, 
158(51.0%) had O'level certificate, 71(22.9%) 
had Diploma/Degree certificate and 32(10.3%) 
had Master's degree certificate. 
 
Instrument 
The instrument used in the study was a 
questionnaire that has three sections. First section 
comprised items that tap demographic data of the 
respondents. The second section included the 
emotional strategies scale. This scale was 
developed by Gross & John (2003). The scale has 
ten items that measure respondents' tendency to 
regulate their emotions in two major components 
of cognitive reappraisal and expressive 
suppression. Respondents were made to answer 
each of the items. The scale was on a 7-point 
Likert-type response format ranging from 1 = 
strongly disagree to 7 = strongly agree. Items that 
measure the cognitive reappraisal facet are; 1, 3, 
5, 7, 8, 10 while the following items 2, 4, 6, 9 
measure the expressive suppression component 
of the scale. The author of this scale reported 
Cronbach Alpha of .79 for the reappraisal 
component and .73 for the suppressive 
component. Moreover, the scale was revalidated 
for the current study and a reliability coefficient 
of .76 was derived for the composite scale.  The 
third section of the questionnaire comprised a 
scale on entrepreneurial well-being. The scale 
was developed by Frolund (2014). It has 23 items 
with a Likert-type response format that ranges 
from strongly disagree = 1 to agree = 7 strongly. 
The author of this scale reported the Cronbach 
Alpha ranging from .60 to .70. However, the scale 
was revalidated for the current study, and a 
reliability coefficient of .79 was obtained. 
 
Data Analysis  
Multiple regression analysis and independent-
sample t-test were used to analyzed data collected 
in this study. Multiple regression was used to test 
hypothesis one, while an independent sample t-





Hypothesis 1: Cognitive reappraisal and 
expressive suppression will significantly, jointly 
and independently predict entrepreneurial well-




Table 1a: Summary of multiple linear regression analysis showing the joint contribution of cognitive 






Adjusted R Square Std. Error  
.458 .210 .205 6.4101 
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This table shows that the analysis of variance for 
the regression yielded an F-ratio of 40.736 
(significant at .05 level). This implies that the 
joint contribution of the independent variables to 
the dependent variable was significant and that 
other variables not included in this model may 
have accounted for the remaining variance. The 
table further shows a coefficient of multiple 
correlations (R = .458 and a multiple R2 of .210), 
which means that 21.0% of the variance was 
accounted for by the two predicting variables 
when taken together. 
 
 
Table 1b: Summary of regression analysis showing the relative contribution of cognitive reappraisal 
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Table 1b reveals the relative contribution of the 
two independent variables to the dependent 
variable, expressed as beta weights, viz: cognitive 
reappraisal (β = .405, p<.05) and expressive 
suppression (β = .068, p>.05) respectively. 
Hence, it could be deduced that cognitive 
reappraisal was significant. This implies that it 
could independently and significantly predict 
entrepreneurial well-being. 
 
Hypothesis 2: High emotional strategy will have 
a significant influence on entrepreneurial well-
being than low emotional strategy among small 
and medium scale business owners. 
  
Table 2: t-test analysis showing the difference between high and low emotional strategy among small 
and medium scale business owners 
 
Emotional Strategy                  Low (118)            High (192)    
Variable Mean   SD Mean SD df t P 
Entrepreneurial  
Well-being 
49.03 6.53 53.12 7.14 308 5.060 < .05 
 
The results revealed a statistically significant 
mean difference in entrepreneurial well-being, 
t(308) = 5.060, p < .05) between high and low 
emotional strategy. These results indicate that 
small and medium scale business owners with 
high emotional strategy (M = 53.12, SD = 7.14) 
reported significantly higher levels of 
entrepreneurial well-being than those with low 
emotional strategy (M = 49.03, SD = 6.53). 
Therefore, hypothesis two was accepted. 
 
Hypothesis 3: There will be significant difference 
in the entrepreneurial well-being of male and 






Table 3: t-test analysis showing the difference in the entrepreneurial well-being between male and 
female small and medium scale business owners 
 
Gender Men (125) Women (185)    
Variable Mean   SD Mean SD df t P 
Entrepreneurial  
Well-being 
51.82 6.86 51.38 7.41 308 .528 > .05 
 
The results revealed no statistically significant 
mean difference in entrepreneurial well-being, 
t(308) = .528, p > .05) between men and women. 
These results further indicate that men (M = 
51.82, SD = 6.86) reported significantly lower 
levels of entrepreneurial well-being than women 
(M = 51.38, SD = 6.86). Therefore, the 
hypothesis was rejected. 
 
Discussion 
Hypothesis one stated that cognitive reappraisal 
and expressive suppression strategies will 
significantly jointly and independently predict 
entrepreneurial well-being among small and 
medium scale business owners. This finding 
supports Foo, Uy & Murnieks (2015), who 
reported that highly activated emotions, 
irrespective of its valence, either positive or 
negative valence, are likely to be concerned with 
more entrepreneurial activities. Furthermore, our 
finding also corroborates that of Fredrickson 
(2013), who reported that strong positive 
emotions broaden individuals' "thought-action 
repertoire", which is believed to be responsible 
for building life-long personal resources. This 
generally means that emotional strategies 
(positive or negative affect) are an important 
determinant of entrepreneurial well-being (Ellis, 
Prather, Grenen & Ferrer, 2019). Hypothesis two 
was also confirmed, and the finding is in line with 
Okoye, Audu & Karatu (2017) who reported that 
emotional intelligence and social support jointly 
predicted entrepreneurial success among business 
owners in Nigeria. It was further explained that 
different levels of emotional intelligence and that 
of social support enjoyed by business owners led 
to a significant difference in their entrepreneurial 
success. By implication, this finding affirms that 
small and medium scale business owners with a 
high level of emotional strategy are more likely 
to experience a high level of entrepreneurial 
success. 
 
The third hypothesis was not confirmed. 
However, the finding of this current study 
corroborates the results of previous studies such 
as; Gross & John (2003), who found a gender 
difference in terms of the practices of suppressive 
strategy. It was further indicated that men 
significantly use repressive suppression more 
often than women, but no significant difference 
was observed concerning reappraisal strategy. 
Similarly, Ghoniem, Elkhouly, Mohsen & 
Ibrahim (2011) reported that gender has an 
insignificant influence on job satisfaction. Again, 
this finding agrees with the result of Sydney-
Agbor, Ebeh, Nwankwo & Agu (2014), which 
reported that gender had no significant influence 
on job satisfaction. This finding has shown a clear 
decline in the hitherto social-role mentality 
among small and medium scale business owners, 
in which male and female entrepreneurs are 
culturally expected to undergo different 
entrepreneurial activities based on cultural 
orientations. But, due to the influence of 
education and globalization, there is a general 
paradigm shift that there is nothing a man can do 
that woman cannot do. Therefore, both male and 
female entrepreneurs have shown an equal 
amount of commitment and dedication to 







Our findings demonstrated a strong relationship 
between emotional strategies (cognitive 
reappraisal strategy and expressive suppression 
strategy) and the entrepreneurial well-being of 
small and medium scale business owners. 
Therefore, in today's business world, where 
customers are regarded as kings, there is a need 
for effective management of self and others' 
emotional states. This emotional management is 
considered a key factor for achieving the 
expected entrepreneurial well-being. 
Furthermore, the findings of this study reveal no 
gender difference in emotional strategy and 
entrepreneurial well-being. This affirms the 
notion that there is a complete change in cultural 
orientation which hitherto restricted male/female 
gender from engaging in certain entrepreneurial 
activities. Now, it is obvious that both male and 
female entrepreneurs can participate in any 
entrepreneurial activities of their choice with 
equal amount of psychological readiness and self-
determination. This would significantly drive the 
expected entrepreneurial development of the 
country. Conclusively, when negative emotions 
are suppressed, it gives an impression of being in 
charge and calm while internally allowing strong 
arousal as we do when we unconsciously express 
our feelings. 
 
Implications of Findings and 
Recommendations 
The findings of this study imply that the ability of 
an individual (male or female) small and medium 
scale business owner to manage his or her 
emotional responses effectively and that of 
others, especially the customers, would go a long 
way in facilitating the achievement of his or her 
entrepreneurial goals.  In the long run, this would 
potentially bring about the overall good 
performance of the informal sector of the 
Nigerian economy. It is therefore recommended 
that periodic psycho-education in addition to 
seminars and workshops on effective 
management of individual's emotional response 
should be organized by relevant agencies of 
government such as the Small and Medium 
Enterprises Development Agency of Nigeria 
(SMEDAN), the National Youth Service Corps 
(NYSC) and Ministries of Youths at both the state 
and federal levels for all the intending as well as 
the existing male and female small and medium 
scale business owners. This would significantly 
assist them to understand better the importance 
and usefulness of an individual's emotional 
management to the overall entrepreneurial well-
being of small and medium business owners.  
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